ASPIRATIONAL GOALS

1. Lawyer advertising should encourage and support the public’s confidence in the individual lawyer’s com-
petence and integrity as well as the commitment of the legal profession to serve the public’s legal needs in
the tradition of the law as a learned profession.

2. Since advertising may be the only contact many people have with lawyers, advertising by lawyers should
help the public understand its legal rights and the judicial process and should uphold the dignity of the legal
profession.

3. While “dignity” and “good taste” are terms open to subjective interpretation, lawyers should consider
that advertising which reflects the ideals stated in these Aspirational Goals is likely to be dignified and suit-
able to the profession.

4. Since advertising must be truthful and accurate, and not false or misleading, lawyers should realize that
ambiguous or confusing advertising can be misleading.

5. Particular care should be taken in describing fees and costs in advertisements. If an advertisement states a
specific fee for a particular service, it should make clear whether or not all problems of that type can be han-
dled for that specific fee. Similar care should be taken in describing the lawyer’s areas of practice.

6. Lawyers should consider that the use of inappropriately dramatic music, unseemly slogans, hawkish
spokespersons, premium offers, slapstick routines or outlandish settings in advertising does not instill confi-
dence in the lawyer or legal profession and undermines the serious purpose of legal services and the judicial
system.
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7. Advertising developed with a clear identification of its potential audience is more likely to be
understandable, respectful and appropriate to that audience, and, therefore, more effective. Lawyers should
consider using advertising and marketing professionals to assist in identifying and reaching an appropriate
audience.

8. How advertising conveys its message is as important as the message itself. Again, lawyers should consider
using professional consultants to help them develop and present a clear message to the audience in an
effective and appropriate way.

9. Lawyers should design their advertising to attract legal matters which they are competent to handle.

10. Lawyers should be concerned with making legal services more affordable to the public. Lawyer advertis-
ing may be designed to build up client bases so that efficiencies of scale may be achieved that will translate
into more affordable legal services.

Approved by the House of Delegates on June 15, 2000.
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